














Member News
& Views

The who, what,
where, when
and whys

of the FISA
membership.

How to Submit News

The Distributor News is
published quarterly and the
deadline for the next issue is
March 1, 2010. Due to space
limitations, we cannot print
specific product information,
but personnel changes, changes
of address, expansions or

other industry news is always of

interest.

Ifyou have a question, please
call 336-274-6311.

Fax information to FISA at
336-691-1839 or mail to
FISA at 1207 Sunset Drive,
Greensboro, NC 27408.

E-mail: stella@fisanet.org

Standard Pump, Inc.

Standard Pump, Inc. welcomes Chris Murphy
back after his completion of a 15 month tour in
Basrah, Iraq. Chris is a member of the Georgia
National Guard’s 178 Military Police Company.
Chris will resume his role at Standard Pump on

the Management Team.

Endress + Hauser

Endress+Hauser officially opened a calibration
and training facility in LaPorte, TX. Calibration
of all brands of flowmeters are done according
to ISO 17025 standards. In addition, 5 mobile
calibration trailers are rolling out to support
sites where local calibration is required. The
calibration facility is following the 2008 inau-
guration of a 90,000ft 2 magnetic flowmeter

manufacturing facility in Indianapolis, IN.

United Industries
Roger West has announced
the appointment, effective
November 9, 2009, of Greg

Sturicz as the President of

United Industries, Inc. Ac-

cording to West, “Greg’s extensive experience
and his understanding of the industry make him
an excellent choice to lead United Industries as
they continue to expand their business.” In his
new role, Greg will be responsible for all operat-
ing aspects of the business. Greg joined United
in 2005 as the Vice President of Sales & Market-
ing. Greg has more than 25 years of industry ex-
perience, having held Director and VP positions
with Invensys APV and Alfa Laval Tri-Clover.

ESE Inc.

ESE Inc. announced that Joe Trygar, an
automation industry veteran, has been named
Vice President of Sales for the company. Joe
will be responsible for heading up national sales

for the organization, and is chartered to drive
growth for ESE’s family of Q5 Near Infrared

Analyzers(NIR) in the food processing mar-
kets. Trygar joins ESE with more than 20 years
experience in the instrumentation and automa-
tion markets.”Joe’s experience in national sales,
marketing, operations, and product develop-
ment is a great fit with our growing company,”

comments Tom Walther, President of ESE, Inc.

PSG

Dover Fluid Manage-
ment, a division of Dover
Corporation, announced
that it has named Dean E.
Douglas to the position of

President of Pump Solu-

tions Group (PSG™). In this position, Doug-
las will report to Soma Somasundaram, Execu-
tive Vice President of Dover Fluid Manage-
ment. PSG is comprised of six of the world’s
leading pump manufacturers: Blackmer®,
Wilden®, Almatec®, Mouvex®, Neptune™
and Griswold™. “I am very excited about
Dean assuming the leadership role of PSG,”
said Somasundaram. “Dean comes from the
pump and fluid-handling industry and brings
strong strategic skills, successful distribution
experience, a proven ability to build high-
performance teams and a global track record.”
Douglas brings 20 years of pump-industry

expertise to his new position at PSG.

Tetra Pak, Inc.

Tetra Pak Inc. announces that Kevin Kennedy
has joined the company as an Application Engi-
neer for their Tetra Plex heat exchanger product
line. Kevin is a recent graduate of Michigan
State University, where he received a Bachelor
of Science degree in Applied Engineering Sci-
ences. Mathew Rutz has joined Tetra Pak Inc.
as an Application Engineer for their Tetra Alex
homogenizer product line. Mathew is a recent
graduate of the Milwaukee School of Engineer-
ing, where he received a Bachelor of Science
degree in Mechanical Engineering. Both Kevin
and Mathew will support customers and dis-
tributors by providing technical assistance, solu-
tion recommendations and product support for
the equipment Tetra Pak is selling to the United

States and Canadian markets.

Tetra Pak Inc. is based in Vernon Hills, Illinois.
For further information on Tetra Pak, please

visit www.tetrapakprocessing.com.



Plastic Tubing Manufacturer Takes Steps to Go Green

This article was submitted by NewAge Industries. Please submit your information for what

your company is doing to ‘go green” to stella@fisanet.org for publication in future newsletters.

Benefits the Environment &
Saves the Company 60% on
Trash Disposal

NewAge@ Industries, the maker of Ad-

vantaPure® products for pharmaceu-
tical and biotech industries and a manufac-
turer of plastic tubing and rubber hose, re-
cently took several steps to support the green
effort. It revamped its trash disposal system
to increase recycling, completed several
building improvements, and discontinued
printing its product catalog. Besides being
environmentally responsible, the changes are

helping the company’s bottom line.

“Let’s face it,” says Ken Baker, CEO. “It’s
tough for a company that manufactures
plastic tubing to call itself green—most
of today’s plastics are petroleum-based.
So we've made efforts to recycle more and
to reduce our energy consumption in a

number of ways.”

A few months ago NewAge reorganized its
trash disposal program to include recycling
and compacting. Interestingly the catalyst
for the effort was a team member, not man-
agement or a local mandate. After a brief
training class, coworkers became enthused
about the program and quickly jumped on
board. It’s a simple process to sort trash into

two cans—recyclable and non.

Benefits were realized immediately. In
addition to helping the environment, the
company saw a cost savings of 60% in
its trash hauling charges in the program’s
first five months. Recycling at work is
raising green awareness at home, too.
Team members are encouraged to bring
in recyclable items, including plastics
numbered 1 through 7, that their local
municipalities do not accept. This keeps

more trash out of landfills.

Recent building upgrades at the com-
pany’s headquarters and manufacturing
facility in Southampton, PA, include:

B Changing outdated light fixtures in its

warehouse and manufacturing areas to
energy efficient styles. The new light-
ing is brighter, too, making it easier for
team members to read equipment and

product labels.

M Secaling warchouse floors to eliminate
concrete dust and dirt. The benefits are
less pollution, cleaner product packag-
ing, and healthier breathing for team

members.

B Installing screens on all dock doors to
allow ventilation without debris and
insects entering the building. Exhaust
fans on the roof are run much less

often, saving energy.

As NewAge continues to expand its clean
room facilities for the production of Advan-
taPure Single Use Systems (SUS) for the
pharmaceutical market, it incorporates
building upgrades such as new light fixtures

and energy efficient ventilation systems.

Late last year NewAge stopped printing

a full-line product catalog. The 120-page
book had been the staple of the company’s
sales force for decades, and discontinuing it
was a heated topic among team members.
The company decided to print smaller,
material-focused books in-house on an
as-needed basis. The benefits include using
much less paper, creating less waste, and
allowing for up-to-date product specifica-
tions. It also helps shift customers and
potential buyers to the company’s web site,
where PDF versions of each of the smaller

catalogs are available.

For more information on NewAge
Industries’ green efforts and its products,
contact the Fluid Transfer Specialists®

at NewAge Industries, Inc., 145 James
Way, Southampton, PA 18966; phone
800-50-NEWAGE (800-506-3924) or
215-526-2300; fax 800-837-1856 or
215-526-2190; e-mail: info@newagein-
dustries.com: online at www.newagein-

dustries.com

Economic Survey Results
(continued from page 1)
What single economic change would have

the most positive effect on your business:

m Reduction in business taxes in our
state. They have forced our customers
to move to lower cost states to produce
their products.

Consumer confidence-Industry confidence
Increased consumer spending (2)
Investment by manufacturing industry
Stabilized oil prices

Tax breaks for small business/tax credits

Lower fuel/transportation costs

Price/demand of goods sold(raw and
pasteurized milk, beverage, food

Increased sales/margins
m Buy American

m  Defeat of healthcare; halt on govern-
ment spending

m Devalued dollar spurring food exports

m Reduction in government spending
and intrusion into our businesses

m Banks loaning monies to long term
businesses so they can spend more (2)

Interest rates stay low

Downturn in materials cost, stainless
Less unemployment

Failure of cap & trade, health “reform”

Confidence in the economy

Customers had cash and willingness to
spend on capital projects. While our
profits were up, projects were down,
which led to increased margins, but
not healthy growth.

m Unemployment would need to get
back in the 5-7% range to get things
back to early 2008 levels

m  Manufacturers spending on capital

equipment

Customers trusting the U.S. government

Easing of commercial credit

Food safety

Optimism mirrors the stock markets

Continued weak economy would allow
us to continue take market share from
weaker competitors

Increased capital spending (3)

Dollar needs to be stronger

Improved access to investment capital
More clarity regarding future tax policies
Flu

GDP increase



2010 Trade Shows Scheduled

Editors Note: FISA as an association does
not sponsor nor exhibit in any trade show. Its
members, however, exhibit in a number of
different trade shows and traditionally FISA
has sponsored a reception every other year
prior to a major trade show in Chicago. Cur-
rently, there seems to be a great deal of confu-
ston in the marketplace as to which shows
FISA members will support by attending and
exhibiting.

Early in 2010, FISA will send out an elec-
tronic survey to find out where members

will be exhibiting. After getting the results
of the survey, the FISA Board of Directors
will discuss whether or not FISA will have
a reception in conjunction with any trade

show next year.
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While there are many trade shows and
regional shows, here is the listing for the
major shows typically attended by FISA

members:

Process Expo

Sponsored by FPSA, co-located with the
International Food Technologists Food Expo
July 18-21, 2010

Chicago, IL

IDFA’s International Dairy Show
September 13-15, 2010
Dallas, TX

Pack Expo
October 31-November 3, 2010
Chicago, IL

Mark Your Calendar

JANUARY 12, 2010
Wehinar: Leveraging
FACEBOOK for Business

FEBRUARY 4-6, 2010
FISA Long Range
Planning Meeting

Phoenix, AZ

MARCH 7-11, 2010
UID: Indianapolis, IN

SEPTEMBER 18-21, 2010
FISA Annual Conference
Charleston, SC



